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Video

With rapid changes happening hourly in countries around the world,
magazine media companies have also had to shift abruptly in
response to the coronavirus outbreak — putting workflows online,
allowing employees to work remotely, and pulling down paywalls.
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Hearst UK announced on Tuesday 16 that employees have been strongly advised to work from home
throughout the remainder of March 2020.
“The health and safety of our people and their families is our number one priority. Therefore, we have
strongly recommended employees to work from home for the remainder of March 2020 in light of the current
situation,” said James Wildman, president of Hearst Magazines Europe.
“Hearst UK will continue to fully service both consumers and clients throughout this period. We continue to
adhere to Public Health England’s advice and are monitoring all developments carefully,” Wildman said.
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Last week, American magazine media company Meredith urged its employees in New York City to work
from home if possible. Business Insider followed suit. Condé Nast and Hearst gave its employees the
option of working from home, reported the New York Post.

New Yorker staff writer Jane Mayer wrote on Twitter:

Jane Mayer
@JaneMayerNYer

The New Yorker Magazine just sent out a directive: work from
home until March 31. My dog, aka research assistant, is all in.
6,547 10:11 AM - Mar 11, 2020
752 people are talking about this

Taking down paywalls, offering digital editions for free
News publishers around the world have been taking down their paywalls for coronavirus coverage,
including The New York Times, The Wall Street Journal, The Atlantic, and Bloomberg News, who have
made coverage available to non-subscribers.
Some magazine media companies have also dropped paywalls, and some are offering their digital editions
for free. With France, Italy and Spain under strict lockdown, measures which were announced in the last
week, both Condé Nast and Hearst opened their digital editions for free so people could enjoy them from
home.
From March 12 to April 1, Hearst Spain announced 19 publications including Elle, Diez Minutos, Harper's
Bazaar, Cosmopolitan, Car and Driver, Esquire and others can be accessed for free from the Kiosk
platform.
“With this measure, Hearst Spain strengthens its commitment to collaborate and help to cope with the
complicated situation that we are currently experiencing in our country. A small gesture so that nobody feels
alone at home in the face of this global challenge.”

‘We want to be with you’
Condé Nast titles in Spain have the same approach, saying, “Those of us who make Condé Nast Spain
possible have worked this past week against the clock and remotely, so that from today the new April
magazines in digital format will be available to everyone and accessible from any device in advance.”

Condé Nast Traveler
@CNTravelerSpain

La revista de abril de Condé Nast Traveler, disponible para
todos los lectores en formato digital: #YoMeQuedoEnCasa
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What’s happening now, what’s coming next

Time Out, the global media and entertainment company, has temporarily rebranded itself as Time In New
York. “The move was made in recognition of the fact that many New Yorkers are engaging in CDCrecommended ‘social distancing’ as the coronavirus pandemic escalates,” wrote Simon Dumenco for
Adage.
Time Out London has done the same, and for a little while will be Time In. “We're also going to make sure
that if you're stuck indoors you won't go un-entertained. A little bit of London is coming into your living room.
Hopefully it's been sterilised,” wrote Time Out London Editor Joe Mackertich.

timeoutlondon

London, United Kingdom

View Profile

View More on Instagram

26,259 likes
timeoutlondon
Dear London,
As you know, usually all we do is bang on about how great it is to go out. Judging
from the half-empty restaurants and deserted pubs however, leaving the house
might not be on everyone’s agenda at the minute.
So, just for a little while, we’re not going to be Time Out. We’re Time In.
We’re still obsessed with showing you the best of what London can offer. We’re still
going to keep you abreast of every drag brunch, burger pop up, experimental
poetry slam and gin workshop. But we’re also going to make sure that if you’re
stuck indoors you won’t go un-entertained. A little bit of London is coming into
your living room. Hopefully it’s been sterilised.
It’s also important to me that London’s fantastic venues know that we’re on their
side. Quite frankly, right now is a difficult time to be a small cafe, niche gallery, indie
cinema or specialist shop in London. We will continue championing the
independent businesses across the capital, that make London the brilliant city that it
is. If you have stuff happening and you want people to know about it, get in touch
at hello@timeout.com. We’ll help in any way we can.
To everyone reading: London has faced far worse than this. Our city’s history is a
litany of cataclysms. Fires, plagues, riots and war. In every incidence we have
emerged stronger. London’s greatest asset is its people, a hotchpotch of cultures
and influences. As long as we look to each other for strength, reassurance and
humour, nothing can defeat the city. Love each other and stay safe.
@k_mackertich, Editor
view all 704 comments
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How are you supporting your readers and employees? Email us, we’d like to know.
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Facebook invests $100M to support
news industry during Coronavirus
crisis
Facebook has announced a $100 million investment
to support the news industry with important COVID-19
pandemic coverage.
30th Mar 2020 | Industry News

Edipresse Media rebrands as Tatler
Asia
Edipresse Media Asia, publisher of international
brands including Tatler Asia, Gen.T, Tatler Dining, and
Home Journal, and lead investor in the Asian art and
design platform, The Artling, rebrands as Tatler Asia
Limited, led by Chairman and CEO Michel Lamunière.
9th Mar 2020 | Industry News

Hearst Live announces Women's
Health line-up and partnerships
Hearst UK has announced the return of its Women’s
Health Live festival for 2020.
9th Mar 2020 | Industry News
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